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 Chain of restaurants which introduce Kashmir’s  Chain of restaurants which introduce Kashmir s 

cuisine to Malaysia.



 Promoting E‐commerce and online marketingg g

 Leader in web business in Malaysia

 MSC approved company







Muslim Community 

 if l SBeautiful Scenery

 Nice Weather

Winter Sports Facilities

 Handy Crafts and Arts



Online‐Marketing

Mobile Apps

E‐commerce



Our Targets For Promoting Kashmir

Global 
Market

K h iAPAC KashmirAPAC 
Market





South East Asia’s Great Potential





 We will allow in all our stores as well as restaurant
branding of Kashmir tourism with space / promotion
material display in all the stores



The sixth most visited city in the worldThe sixth most visited city in the worldThe sixth most visited city in the worldThe sixth most visited city in the world





 Malaysia’s tourist arrival passed 24 millions in 2012

 Every year more than 9 million tourists visit Kuala Lumpur Every year more than 9 million tourists visit Kuala Lumpur

 Kuala Lumpur is an urban agglomeration of 7.2 million.



 Malaysia was the 8th country in sending tourists to India in  Malaysia was the 8th country in sending tourists to India in 

2011 and 2012.

 In 2011 more than 180,000 and in 2012 more than 220,000 

tourists visited India.

 Most of the Malaysian tourists are Muslims.

 Malaysia received more than 25 million tourists last year Malaysia received more than 25 million tourists last year.







 A dedicated website for Malaysia, Singapore , Indonesia and 

Brunai in Bahasa, English and Chinese which be fit to people’s , g p p

culture and attitude.

 Promoting this website and Kashmir attraction physically in 

Exhibitions

Promoting this website and Kashmir Virtually in Internet.





R d Sh i Sh i d H lRoad Shows in Shopping centers and Hotels

 The biggest and the most crowded malls in Kuala Lumpur:

KLCC   

Pavilion

Midvalley Mega Mall

 Golden Horses Hotel Golden Horses Hotel



Malaysia's premier shopping centreMalaysia's premier shopping centre
over 400 shops on 6 floorsover 400 shops on 6 floors







Mid V ll M M llMid V ll M M llMid Valley Mega MallMid Valley Mega Mall



Mid Valley Mega Mall is the biggest mall in Kuala Lumpur







 Along with the promotion in the shopping centers weg p pp g
suggest a cultural and cuisine promotion in a hotel near to
the shopping centers we will select were the culture ofpp g
Kashmir as well as the cuisine can be promoted .we could
have Kashmir food promotion in the restaurants of these
hotels as well have promotion of carpets and handicrafts in
their exhibition halls .We could also have a Kashmir food
promotion in our restaurant and also in prominent
restaurants in other cities .



Palace of Golden Horses HotelPalace of Golden Horses HotelPalace of Golden Horses HotelPalace of Golden Horses Hotel



I t d  K sh i  t  th  hi h st l ss t istsIntroduce Kashmir to the highest class tourists





Host a reservation system for all facilities in Kashmir including 

hotels, flights, car rentals, tickets, boats, sports and travel , g , , , , p

agencies’ tours.

 Host  Servers, Datacenters, Payment gateway and Security 

equipments  in Malaysia 

Welcome packs which promotes Kashmir Mobile App 



 A mobile app which is introduce Kashmir interesting 
places, restaurants and integrated with our reservation p g
system.

 Th     ill d i     h i    li h   d l   The app will design to synchronize very light and less 
data with datacenters to work efficiently in even low 
speed Internetp

 The app can connect to GPS and recommend places 
 t  th  near to them. 



 This mobile app can be advertised in Airport  as a welcome pack

 h l f Improving  Kashmir Hospitality Infrastructure

Develop a powerful and easy to use CMS for tourism industry  

Integrate and train tourism industry in Kashmir to how to take 

advantage from the reservation Systemadvantage from the reservation System

 A support team which will solve technical issues for users



 Providing accommodation match with East Asian’s expectations 

 Renovating 120 rooms in 6 different places

 Upgrade the properties 

 Hi i l i f i l t ff Hiring exclusive professional staff



World Wide Actions

 Enhance the current website Search Engine Optimization

 Online Marketing















The cost sharing could be on the following basis:

 Co‐ branding:
 50:505 5

 Shopping centre road shows:
 70% tourism department 70% tourism department
 30% by us

l Hotel promotions:
 70% tourism department
 30% by us3 y




